ReaderTT.config = {"pagecount":27,"title":"Slide 1","author":"Matrix","subject":"","keywords":"","creator":"Impress","producer":"LibreOffice 7.2","creationdate":"D:20220514042553Z'","moddate":"","trapped":"","fileName":"document.pdf","bounds":[[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825],[1100,825]],"bookmarks":[{"title":"ERP / Enterprise resource planning Sistem za planiranje resur","page":1,"zoom":"XYZ 0 825 0"},{"title":"Poslovna korist od ERP sistema","page":2,"zoom":"XYZ 0 825 0"},{"title":"Opipljiva i neopipljiva korist od ERP sistema","page":3,"zoom":"XYZ 0 825 0"},{"title":"Da li ERP sistemi mogu da doprinesu konkurentskoj prednosti?","page":4,"zoom":"XYZ 0 825 0"},{"title":"Poslovni proces reiženjeringa","page":5,"zoom":"XYZ 0 825 0"},{"title":"Proces razvoja ERP sistema","page":6,"zoom":"XYZ 0 825 0"},{"title":"Analiza zahteva","page":7,"zoom":"XYZ 0 825 0"},{"title":"Koraci u implementaciji","page":8,"zoom":"XYZ 0 825 0"},{"title":"Slide 9","page":9,"zoom":"XYZ 0 825 0"},{"title":"ERP modul: Prodaja i Marketing","page":10,"zoom":"XYZ 0 825 0"},{"title":"ERP modul: CRM (customer relationship management)","page":11,"zoom":"XYZ 0 825 0"},{"title":"ERP modul: Proizvodnja i upravljanje materijalom","page":12,"zoom":"XYZ 0 825 0"},{"title":"ERP modul: HR (human resources)","page":13,"zoom":"XYZ 0 825 0"},{"title":"Karakterisitke HR modula","page":14,"zoom":"XYZ 0 825 0"},{"title":"Upravljanje ERP projektima","page":15,"zoom":"XYZ 0 825 0"},{"title":"Rizici prilikom implementacije ERP sistema","page":16,"zoom":"XYZ 0 825 0"},{"title":"Zašto kasnimo u primeni ERP rešenja?","page":17,"zoom":"XYZ 0 825 0"},{"title":"Slide 18","page":18,"zoom":"XYZ 0 825 0"},{"title":"PRETVORITE PODATKE U PROFIT","page":19,"zoom":"XYZ 0 825 0"},{"title":"","page":20,"zoom":"XYZ 0 825 0"},{"title":"Licencni modeli i funkcionalnosti","page":21,"zoom":"XYZ 0 825 0"},{"title":"Studija slučaja: Centroproizvod a.d. kupljen od strane Nestle","page":22,"zoom":"XYZ 0 825 0"},{"title":"Sistem je morao da bude potpuno prilagodljiv, jer kompanija ra","page":23,"zoom":"XYZ 0 825 0"},{"title":"","page":24,"zoom":"XYZ 0 825 0"},{"title":"Slide 25","page":25,"zoom":"XYZ 0 825 0"},{"title":"Slide 26","page":26,"zoom":"XYZ 0 825 0"},{"title":"Hvala Vam na pažnji Milorad M. Đukanović","page":27,"zoom":"XYZ 0 825 0"}],"thumbnailType":"jpg","pageType":"html","pageLabels":[]};
